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Factors which impact on food product development 
Factors which impact on food product development 
• external factors (macro-environment) that impact on food product development, including the: 

· economic environment 
 - political environment
 - ecological environment 
 - technological environment 

• internal factors (micro-environment) that impact on food product development, including: 

· personnel expertise 
– production facilities 
- financial position 
 - company image 

Analyse commercial practices in terms of a food company’s response to the macro and political environment 
* Conduct a SWOT analysis to identify strengths, weaknesses and oppportunities
Reasons for and types of food product development 
• drivers of the development of food products: 

market concerns such as health,
 dietary considerations and the 
environment 
· Consumer demands such as convenience foods and cost
* societal changes including increasing ageing population, single person households and longer working hours 
* technological developments such as processing equipment and packaging materials 
* company profitability such as increasing market share 

• types of food product development:  plus food egs
line extensions 
me toos 
new to world 
*Describe different food products on the market

Develop a food product that meets a customer need (Your TASK)

Steps in food product development   (refer to your task too)
· design brief based on project aims and development 
• idea generation and screening 
• market research 
• product specifications 
• feasibility study 
• production process development 
• development of a prototype 
• testing product prototype, eg sensory evaluation, consumer testing, packaging tests, storage trials 

Marketing plans 
· product planning 
· price structure 
· place and distribution system 
•     promotional program 
Plan suitable strategies for the marketing of   a specific food product eg (healthy flavoured water)
